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The National
Museum of
Oman

Sultanate of Oman

The National Museum is
Oman’s flagship cultural
institution, showcasing the
Sultanate’s cultural heritage—
both tangible and intangible—
from the earliest evidence of
human settlement in the Oman
Peninsula to the present day.

The Museum was established
by Royal Decree 62/2013. The
National Museum has received
honorary patronage from

His Majesty Sultan Haitham
bin Tarik on 27 September
2020. The National Museum

is a multi-campus institution,
overseeing several historical
houses in Old Muscat, namely,
Bayt Greiza, Bayt Sayyid Nadir,
Bayt Sayyida Muzna, Al-Saida
Museum and Muscat Gate.

The museum aims to achieve
its educational, cultural and
humanitarian mandate by
upholding Omani values,
fostering a sense of belonging,
and raising public awareness
among citizens, residents

and visitors about Oman’s
history, heritage and culture. It
seeks to develop their creative
and intellectual capabilities,
particularly in preserving
artefacts and highlighting
Oman'’s culture by employing
and adopting best practices and
standards in its operations. The
vision of the National Museum
of Oman is to lead the museum
industry in the Sultanate,
achieving a significant
qualitative shift in this sector.

The Museum houses more

than 7,000 artefacts carefully
assembled in 14 exhibition
halls, in addition to 33 digital
immersive experiences. It is the
first museum in Oman to include
an educational centre that
follows international standards,
state-of-the-art conservation
facilities and fully equipped
laboratories, and a UHD
cinema. It is also the first in the
Middle East to adopt Arabic
Braille script and the first to
house an open-plan museum
storage concept, where visitors
can learn about the various
processes that artefacts undergo
before they are put on display.

The National Museum:

n a rapidly evolving era marked by
technological advancements and
shifting communication paradigms,
social media has emerged as an
indispensable tool for disseminating
messages and engaging with
audiences. In this vein, the National
Museum of Oman endeavours to
leverage social media platforms
to publicise its mission and foster
meaningful interactions with
the public. Through modern and
innovative approaches, aligned with
the museum's core objectives and
Omani values, it raises awareness
among the populace about its rich
history, heritage, and culture, and
nurtures a sense of belonging among
citizens, residents, and visitors to
Oman.The museum aims toilluminate
the diverse civilizational, historical,and
cultural facets of Oman.

A Window into the World

Social media platforms serve as a
gateway for the National Museum,
offering a glimpse into the depth
of Oman’s historical and cultural
wealth. The museum's digital content
is distinguished by its focus on
archaeological collections, showcasing
the brilliance of Omani civilisation and
the ancient heritage of the land. Omani
culture comes alive on social media
through a range of events, including
collaborative exhibitions with leading
museums worldwide. They feature
archaeological collections and fine
arts, fostering cultural and civilizational
dialogue between the Sultanate of
Oman and nations around the globe.
Furthermore, social media platforms
spotlight workshops, lectures and
guided tours tailored for visitors of all
ages. Led by experts and specialists
across various fields, these interactive
sessions provide insights into Oman's

diverse cultural heritage. Guided tours
offer virtual visitors an immersive
journey through the museum's
corridors, enriching their intellectual
experience. These initiatives are
dedicated to presenting Oman's
cultural history in innovative and
engaging ways, serving as a valuable
addition to cultural exchanges across
generations and cultures.

Textual Content Across Social
Platforms

When it comes to content published
across various platforms like Facebook
and X, there's often a similarity in the
information shared, albeit with varying
levels of detail. Thisis largely influenced
by the platform's format, which allows
for more extensive content, and the
preferences of its users.

When composing tweets or posts on
other social platforms, brevity is key
due to character limitations. Visuals
may also be incorporated, such as up
to four images or a short video. It is
also advisable to limit the number of
hashtags per tweet. For longer content,
it can be broken into a series of tweets
while ensuring the "news" context
remains relevant and clear to users.
This approach is particularly effective
when covering museum updates and
news-related activities.

Instagram provides a plethora
of interactive features to engage
with audiences, including polls,
posters, questions, and disappearing
stories that vanish after 24 hours.
The platform's emphasis on visual
content allows for diverse marketing
opportunities, with text integrated into
images or presented across a series of
sequential images.

When it comes to crafting content for
YouTube, simplicity reigns supreme.
The platform's straightforward format
allows for a main title to accompany
the video clip, supplemented
by keywords that facilitate user
searchability. With its vast reach and
comprehensive nature, YouTube
stands as the pinnacle platform for
content dissemination.

A Picture Is Worth a Thousand
Words

As the adage goes, "A picture is worth
a thousand words" (Sidi, 2023), and
the National Museum upholds this
principle by carefully curating images
that convey meaning and significance.
Each image is selected with precision,
often incorporating multiple images
to provide a comprehensive portrayal
of events for the public. Furthermore,
the museum's media team places
great emphasis on crafting brief yet
impactful image captions tailored
to the nuances of each social media
platform and its target audience. For
instance, when covering exhibitions
such as "Asymmetrical Design," the
team collaborated with exhibition
curators to select images that reflect
the essence of the curator's vision.
Subsequently, concise descriptions
were added to prompt engagement
and spark curiosity among viewers.
Notably, on platforms like Instagram,
where communication adopted a
conversational tone (Sidi, 2023 AD),
this approach fostered meaningful
interaction with the audience.

Teaser Clips

Visual clips, particularly teasers, stand
out as compelling tools for audience
engagement, especially in anticipation
of events and exhibitions. For instance,
consider the teaser clip promoting
the inauguration of the Sultan Qaboos
bin Said Corner, which garnered an
impressive view count of 91,420 on
Instagram. Thisclipresulted insignificant
interaction from the audience,
prompting widespread sharing across
various social media platforms.

Video Series to Introduce
Intangible Heritage

The museum's media team curated a
series of video clips, offering viewers
an immersive experience of Omani
traditional music within the Intangible
Heritage Hall at the National Museum.
This hall showcased a diverse array
of musical instruments and popular
arts that embody Oman's intangible
heritage across generations.

Structured into several sections, the
video series began by introducing
viewers to various folk arts, followed
by a closer look at traditional musical
instruments. The series culminated
with profiles of prominent Omani
artists, spotlighting their contributions
to the nation's rich cultural tapestry.
These video clips were strategically
shared on Instagram, each lasting
no more than a minute to captivate
audiences' attention. Accompanying
each clip was a concise caption,
offering viewers a glimpse into the
content awaiting them.

“Describe to Me” Initiative

The National Museum demonstrated
a commitment to inclusivity by
extending its outreach to various
segments of society, including
individuals with disabilities. In
collaboration with the Omani
Association for People with Hearing
Disabilities and "Describe to Me"
initiative, aimed at providing tailored
resources for individuals with hearing
impairments. Focused on promoting
the Sultan Qaboos bin Said Corner in
the Renaissance gallery. This initiative
entailed the creation of specialised
texts and a series of video clips over
a period of three months. These clips,
which showcased twelve collections
belonging to the late Sultan Qaboos
bin Said, and were designed to be
accessible to individuals with hearing
impairments through sign language
interpretation and the ALT text feature
to describe images for the visually
impaired and blind.

Through this initiative, the National
Museum endeavours to broaden

horizons for this segment of the
community and foster awareness of
the museum's collections via its social
media platforms. The museum is
committed to sustaining this initiative
due to its significant impact on the
targeted audience.

“Muhibukum” Competition

To enhance engagement and
interaction on the museum's social
media platforms, various competitions
were introduced, each with unique
themes. “Muhibukum” is one example,
which coincided with the media
campaign for the inauguration of the
late Sultan Qaboos bin Said Corner
from September 29 to October 20,2022.
The competition aimed to highlight the
Sultanate’s collectibles. Over the course
of four weeks, four questions were
posed on Instagram, each relating to
a specific collectible. The competition
garnered significant participation and
interaction from the audience.

From Antiquity to Modernity
One of the ideas that the media team
hasrecentlyadoptedis“From Antiquity
to Modernity," featuring two designed
leaflets. Each leaflet showcases
contrasting objects: one from ancient
times and another from the modern
era. Brief descriptions accompanied
the collectibles, prompting the
audience to contemplate the
evolution and distinguishing features
of both. What sets this concept apart is
its ability to spark engagement among
researchers, students and enthusiasts.
By encouraging individuals to share
content and delve deeper into the
details of these collections on their
own platforms, the media team
fosters a dynamic exchange of ideas.
This approach prompts periodic
innovation in presenting such
concepts, inviting those interested in
the museum field to actively engage
with this type of content.

Followers’ Statistics on Social
Media Platforms

The number of followers on the
National Museum’s social media
platforms is as follows: 27.1K on



Instagram, 29,480 on X, 342 on
Youtube, and 5.1K on Facebook. Visits to
the museum’s website reached 167,597.

Collaborations with Content
Creators

One of the strategies The National
Museum employs to augment its
follower baseisleveragingtheinfluence
of content creators and social media
influencers. By extending invitations
to attend various museum and cultural
events, the museum endeavours to
engage with a broader audience.
A prime example of this outreach
strategy is the collaboration with
influencer Mohammed al-Mukhaini
(with 1.3 million followers) during the
announcement of the museum's
2024 calendar of events, celebrating
Omani maritime achievements and
key maritime figures. During his visit
to the museum's Maritime History
gallery, Mr.al-Mukhaini shared insights
on the showcased collectibles and
introduced the calendar of events.
The positive response garnered on
his page translated into increased
engagement on the museum's social
media platforms, with heightened
interest in purchasing the publications.

National Museum Publications

The National Museum annually
announces its "Museum Publications
Programme," featuring a diverse array
of publications available for purchase
through the museum's ticket sales
office. The museum's media team
promotes these publications across
various social media platforms.
Notably, one recent highlight is a
publication titled "A Collection of
Marine Sciences," a testament to the
maritime expertise of the Omani
navigator Ahmed bin Majid as-Saadi.
This publication authenticates his
navigational expertise through the
documentation of his seminal work,
the "Book of Benefits in the Science
and Rules of the Sea," dating back to
the 11th century AH /16th century CE.
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The manuscript is on loan from the
al-Assad National Library in the Syrian
Arab Republic since 2019. To facilitate
public access to these publications, the
media team is currently developing a
dedicated webpage on the museum's
website. This initiative is poised to
launch at the Muscat International
Book Fair in 2024.

The Museum Website Speaks
Chinese

In collaboration with the People's
Republic of China, the National
Museum embarked on a significant
initiative by launching a Chinese-
language version of its website on
November 30, 2023. This endeavour
serves as a gateway for Chinese-
speaking tourists and residents to
explore Oman’s rich cultural heritage
spanning across different historical
epochs. By offering website contentin
Chinese, the National Museum aims
to rejuvenate cultural and museum
tourism in the Sultanate of Oman,
with a specific focus on enhancing
the museum's visibility. This initiative
provides an invaluable opportunity to
showcase the museum's pivotal role,
highlight key events and exhibitions,
and showcase its diverse array of
activities to a broader audience.

Friends of Oman Museums
Membership

The museum's media team promotes
the Friends of Oman membership
across various social media platforms.
Through engaging posts, they
introduce the membership benefits,
highlight key services and showcase
media coverage of associated events.
Additionally, the museum has curated
a dedicated webpage on its website
exclusively for membership, offering
a comprehensive guide, a direct
registration form, and an archive of
notable activities and programmes. It
also has a weekly feature on Instagram
stories to introduce the membership
as a timely reminder for the public.

Furthermore, every new member's
subscription is celebrated with a
personalised welcome, underscoring
the museum's appreciation for their
support and participation.

Conclusion

The National Museum is committed
to staying abreast of the rapid
advancements in social media
platforms. It recognises them not
merely as technological tools, but as
invaluable means to foster deeper
connections with the public. By
leveraging these platforms, the
museum aims to cultivate meaningful
and interactive engagements,
introducing audiences to Oman's rich
culture, heritage and arts. This forward-
thinking approach emphasises the
museum's modern and innovative
vision for the cultural heritage
preservation, steering it towards a
promising future. ™
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Museums and Social Media:
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The Ajman Museums'
Experience: Department
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of Ajman

Museums have significantly
evolved as custodians of

history, culture, and art, actively
incorporating social media into their
communication strategies. This article
offersa comprehensive examination of
Ajman museums’ use of social media,
spotlighting their profound impact
on community engagement, cultural
preservation, and tourism promotion.
It delves into the most notable cultural
moments and events showcased on
Instagram, including the inauguration
of Rashid Al Khader House,
alongside other significant activities,
underscoring the transformative
influence of social media in shaping the
trajectory of cultural institutions.

Museums hold pivotal roles as
educational and recreational centres,
offering gateways to multifaceted
realms of history, culture, and art. In
contemporary times, the advent of
social media has transformed public
interaction with museums, facilitating
their outreach beyond spatial
constraints. Ajman museums show this
change by using different social media
platforms to increase engagement and
get the public involved.

Social Media and Public
Engagement

Recognising the pivotal role of
social media in contemporary
communication, Ajman museums have
proficiently integrated these platforms
into their outreach strategies. The
Ajman museum's Instagram page (@
ajmanmuseums) serves as a dynamic
digitalinterface, offering comprehensive
content and insights into educational
and cultural endeavours. This initiative
transcends mere digitalization, aiming

to broaden the museums' reach to a
diverse global audience.

The Ajman museum's Instagram
page offers visitors a comprehensive
experience, featuring interactive
content and weekly quiz competitions
that encourage active participation. By
fostering interaction and engagement,
the museum extends the physical
visit experience into the digital world.
This approach aims to present the
museum as a vibrant and interactive
environment, inviting individuals and
families to discover the highlights
of Ajmman Museum on Instagram.
[https://mww.instagram.com/stories/
highlights/17929369523141934/].

Cultural Excellence in Ajman
Museum

Ajman Museum recently hosted a
remarkable poetry evening titled
Bawh Al Qawafi (Speaking Rhymes),
organised by Ajman Development
of Tourism Department. This cultural
event demonstrated the fusion of
poetry with Emirati heritage, offering
attendees and sponsors a one-of-a-
kind experience. The evening featured
three of the emirate’s distinct poets:
Omar Allohaimed, Mohammed Bn
Nawah Almenhali, and Mohamed Bin
Hamad Al Kaabi, moderated by the
distinguished poet Jassim Al Obaidli.

In addition to the poetry recitals, the
event offered attendees the chance
to indulge in musical and artistic
performances and to explore a photo
exhibition organised in collaboration
with Sultan Bin Ali Al Owais Cultural
Foundation. Furthermore, a bustling
market event showcased an array
of local products. This multi-

Department
of Tourism
Development
in Ajman

United Arab Emirates

The Department of Tourism
Development in Aiman, UAE,
was established by Emiri
Decree No. 3 of 2012, on the
directions of His Highness
Sheikh Humaid bin Rashid Al
Nuaimi, Member of the UAE
Supreme Council and Ruler
of Aiman. Its mission is to
elevate the emirate's tourist
attractions and formulate
strategic plans to enhance
tourism locally, regionally and
internationally through the
organisation of conferences,
exhibitions, and global
promotional campaigns

to draw visitors. It also
focuses on enhancing tourist
facilities and services to meet
international standards. The
department also collaborates
with relevant authorities

to develop regulations and
systems governing the
tourism sector and oversees
the management and
improvement of tourist and
archaeological sites. It is also
responsible for assessing
and regulating tourist
establishments, ensuring
compliance with tourism
standards, licensing travel
agencies, and monitoring
their operations.




